patriotism is widely accepted and generally considered unproblematic. This paper aims to show that patriotism on Facebook should be problematic since it has become the last refuge of the racist.
Discussion
In Europe, there is a well-documented rise of the far right with a patriotic Europeanist discourse (e.g. Caiani et al., 2012) ). This is accompanied by an intense presence and activity of the European Far Right on Social Media (Caiani and Wagemann, 2009 ). This presence has not gone unnoticed. White supremacist and racist groups have been targeted by anti-racist groups due to the use of hate speech.
These put pressure on social media corporations to actIn social media therefore, the forms taken by hate speech is increasingly shaped by Facebook and Twitter terms of service and community standards and by individuals and organisations whose will is to 'stop racism' or at least stop the process of 2 spreading hate through social media. The Far Right, in order to maintain its activity on social media must learn how to navigate through the community standards and through the anti-racist group activity. One way in which they can accomplish this is by shifting the discourse using the vocabulary of protection, human rights and for 'what it is ours', 'what belong to us' and 'loving one's own'. As Les Back put it, 'the language of hate is increasingly being articulated through invocations of love ' (2002b: 1) A broad definition of patriotism is precisely the 'love of one's own'. In his well-known critique of Nathanson's work "In Defense of 'Moderate Patriotism", Gomberg exposes the role of patriotism in legitimating racism. Nathanson (1989) tries to show that there is a moderate patriotism that does not collapse into an unpatriotic universal morality. Gomberg's point is that there is no possible alternative between chauvinist patriotism and unpatriotic universalism (Gomberg 1990) . To fight for you 'own nation' when the compromise is impossible or conflict unavoidable implies the given of a greater value to one's own national traditions than those of other nationalities. And this is no more than racism. In the most plausible assumptions about our world patriotism is no better than racism (Gomberg 1990).
Gomber's arguments acquire more credence when one looks at the prominence but also the work undertaken by patriotic Facebook pages. Facebook patriotic pages, which in this paper we refer to as Facebook Postcards, has become the last refuge of the racist. performance is purely online and whose speech has been persecuted by anti-racist networks.
Conclusions (M_Heading1)
The study Facebook design does not innovate or create any sort of evolution on how humans interact. If any, it has amplified and multiplied the offline reality emphasizing the idea of groups of people of determined characteristics or associations. Social media are made out of concepts, values, categorizations and systems of power and control that already operate in our offline existence and in consequence it can be said that racism on social media is structural (c.f. Feenberg, 2003) . To this extent, it is inevitable that attempts to control the appearance and manifestation of racism online will always have limited and temporary success. The activity of anti-racist groups on Facebook is well intended and necessary as they create counter narratives, but we have to assume that we are fighting against the Hydra; where one head is cut, two more will grow.
